上海理工大学管理学院《电子商务》课程教学大纲

 “E-COMMERCE” Syllabus, Business School, USST
	学期

Semester
	2016 Fall

	开课部门

Department
	Business school 

	课程代码

Course Code
	

	课程名称

Course Name
	E-Commerce
	学分

Credit
	3

	授课对象

Target  Student
	Junior students, senior students

	总学时

Total Credit Hours 
	48
	理论学时

Theoretical Credit Hours
	32

	
	
	实践/实验学时

Practical /Laboratorial Credit Hours 
	4

	
	
	上机学时

Computer Credit Hours
	12

	课程目标

Course Objectives
	The Internet and the World Wide Web are revolutionizing the way people, businesses and government transact business via electronic commerce. This process is just beginning and will have enormous impact on our activities and the way we related to people and organizations. E-commerce is the study of how new technologies can improve traditional business models. This course will examine the major trends in electronic commerce (e-commerce), including the Internet, architectures, online marketing, security, policy and social issues.
1. To understand the concepts and applications of e-commerce.

2. To develop the ability to blend some technical "how to" material into mostly-strategic "why" material to help students build a little less uncertainty into their online lives 

3. To train students to think in an e-age way.
4. To help students understand the current situation of e-commerce in China and other countries.

	前修课程

Prerequisites
	Database, HTML, Information Technology, Marketing

	课程教材

Course Textbook
	Introduction to Electronic Commerce.

Efraim Turban

	参考书目

Reference
	Electronic Commerce. 

Gary P.Schneider

	评估方式

Evaluation
	评估类型Evaluation Type

百分比（%）
评估类型
Evaluation Type

百分比（%）
( 随堂测试
Quiz
( 期末报告/论文撰写
Team Paper /Theses Writing
30
( 口试
Oral Exam
( 课堂参与
Class Participation
20
( 期中考试Midterm Test
25
( 案例分析报告
Case Report
( 期末考试 

Final Test
25
( 其他
Others
(合计Total

100


	教学方法

Pedagogical Methods
	■讲授(Lecture)

■案例教学(Case Study)

(电子教学(e-Learning)

(体验教学(Project Adventure)

(情境教学(Role Playing)


	(专题习作(Seminar on Field Research)

(企业实习(Enterprise Practice )

■自主学习(Independent Study)

■讨论教学法(Dialogue Teaching)

(其他                          

	课程网页

Course Web
	

	课程进度

Course Schedule
	Week

Date

Topic

1

Introduction to Electronic Commerce
2

Technology Infrastructure: The Internet and the World Wide Web  
3

Selling on the Web: Revenue Models and Building a Web Presence  
4

Case study, group work
5

Marketing on the Web
6

Online Auctions, Virtual Communities, and Web Portals
7

Case study, group work
8

The Environment of Electronic Commerce: Legal, Ethical, and Tax Issues
9

Mid test
10

Security for Electronic Commerce
11

Case study, group work
12

Payment Systems for Electronic Commerce
13

Planning for Electronic Commerce
14

Case study, group work
15

Presentation

16

Final test 



